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Robyn Moran chosen

as 2007 Up-and-Comer

BY TIFFANY BECK | CONTRIBUTING WRITER

Robyn Moran is a JilLofiaIl-trades.
As marketing director at -
Mercantile Commercial Cap-
ital LLC, she's an immensely
wellrounded worker.

In 2003, she was the first
Mercantile Commercial
employee and as a result,
has done a little of every
thing there. “Robyn takes
On more than most women
with twice her experience,”
says Chris Hurn, Mercantile
Commercial’s CEQ., “She’s 3
champion for her clients, co-
workers and the company.”

So it’s no wonder Moran,
age 26, was chosen as Orlando Business

 Journal and Orlando Regional Health.

care’s 2007 Up-and-Comer.
Thirst for knowledge

During the past four years, she built-
Mercantile Commercial’s marketing de- ,

partment from a one-woman shop into 4
department of six full-time employees,

“Everything she's touched seems to be
Successful,” says Alan Byrd, vice presi-
dent of sales, marketing and public rela-
tions with McCree Inc.

Moran continuously looks for ways
to improve herself, She has completed
courses in HTML, underwriting and
Photoshop. She alsg taught herself com.
buter graphics, Web site design and
search-engine optimization.

“Ibelieve it's how youspend your time
off the clock that really sets you apart,”
says Moran. “Especially when you aré

young, you need to further your knowl:

edge to get ahead.”
Moran’s biggest contribution to Mer-
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cantile Commercial may be her emphasis
on marketing technology. For example,
she's used search engine optimization to
increase her firm’s Web site
ranking in search engines,
Hurn says Mercantile Com-
mercial is in the top 10 list-
ings in Google searches.

. Irreverent approach

~ Moran also is known for
*.her constant smile and bup.
.. ‘bly personality, which shines
in her unconventional, irrey.
erent approach to advertis-
ing. For example, one of hey
recent ads reads, “The best |
owner-occupied commercial *
. real estate loan is the one
your banker failed to mention.”

“I really have fun,” says Moran. “We
work hard, but we also play hard.” ‘

* 'Bright future’ ‘
. This year, Moran will work on Mer-

cantile Commgx;(;ial‘s nationwide expan-
sionl by finding representatives in other

"markets to carry its loan products,

She’s also involved in such charities
and organizations as March of Dimes,
Commercial Real Estate Women, the
Go Touch Your World charity and Tena-
cious Endeavors, g networking group
founded by Moran for young profession-
als in the real estate industry,

Further, Moran hopes to start up her
own marketing téchnology consulting
firm someday, .. '

“Robyn over the years has shown
tremendous tengcity and devotion to
improving the notoriety of her firm and
the organizations she's Involved with,”
says Byrd. “She has a bright future as a

community leader and in marketing.”
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